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1. Motivation  
Access to information through our digital world 
enables various entry points, starting with an initial 
google search to different social media platforms. 
Therefore, according to Ottosen, Mani, and Fratta [1, p. 
210], “today’s information environment has shifted 
from one of patron dependence on libraries and 
librarians as gatekeepers to information and knowledge 
to one self-driven information seeking.” 
Already Johnson and Case [2, p. 5] call the attention 
that today’s information environment is characterized 
“through the explosive growth of information coupled 
with the ready access instantiated in the Internet.” Even 
if this was about nine years back, research on digital-
enabled human-information interaction is still growing. 
The explosive growth requires even more (health) 
information literate people. Ottosen, Mani, and Fratta 
[2] reveal that digitalization enables, on the one hand, 
omnipresent accessible content but, on the other hand, 
situations where people need to critically reflect on the 
quality, reliability, and usefulness of that information. 
According to McCay-Peet and Quan-Haase [3, p. 
13], social media “has become an integral part of 
everyday life with large economic, political, and societal 
implications.” Social media research enables us to 
understand a variety of aspects based on social media 
data. For one example, “[s]ocial media activity is the 
focus of research in this case (e.g., how people discuss 
issues related to personal health on Facebook, 
topological features of Twitter networks, and social 
media usage patterns)” [3, p. 19]. 
Individuals also use social media to share 
experiences, receive, and enable social, informational, 
and emotional support within Reddit [4]. Social media 
research within the health-related domain focuses on 
different topics, such as chronic disease (e.g., diabetes, 
heart disease) [5, 6, 7] but also on infectious disease 
outbreaks, such Swine flu [8, 9], and in the last years on 




Social Media research within the health-related 
domain enables understanding users’ information 
behavior and practices and raising awareness for the 
produced and shared content itself (sources, quality, 
truthfulness). Psychological circumstances could affect 
the information-seeking behavior as well as the use and 
production of information. Psychological theories such 
as confirmation bias theory [15] or affective responses 
(e.g., information anxiety) can also influence users' 
human-information interaction.  
Based on this compressed introduction, this 
minitrack tried to bring researchers from different 
disciplines together and enable insights from different 
perspectives, both methodical and conceptual. This 
should lead to a vibrant discussion regarding social 
media usage and users' digital information interaction to 
understand the impact of health-related topics on 
everyday life. 
2. Social Media Research and COVID-19 
In this minitrack, the two presentations are 
thematically concentrating on COVID-19 at least its 
influence on users’ (information) behavior during the 
COVID-19 pandemic.  
The paper Coping and Regulatory Responses on 
Social Media during Health Crises: A Large-scale 
Analysis [16] enables insights into a theoretical 
concept, the applied coping and regulatory behavior. 
According to Skinner and Zimmer-Gembeck [17] 
“coping is an adaptive process, integral to functioning 
and development. At its most general, coping depicts 
how people detect, appraise, deal with, and learn from 
actual and anticipated stressful encounters.” Abramova, 
Batzel, and Modesti [16] investigated the information 
exchange on Twitter (around 800 K German tweets) by 
analyzing the emotion-related and problem-related 
reactions to better understand the response to health 
crises. Thereby they are applying a framework 
consisting of fours aspects, namely (1) Understanding 





(problem-promotion), (2) Action planning (problem-
prevention), (3) Hope (emotion-promotion), and (4) 
Reassurance (emotion-prevention). Topic extraction 
within this investigation was done with unsupervised 
machine learning approach (structural topic model 
(STM)). 
Knittel and Wash [18] decided to investigate How 
an Online Health Support Community Responded to 
the COVID-19 Crisis. While the first paper 
concentrated on Twitter, here Reddit, the anonymous 
social media platform, is focused. To what extent does 
a health crisis such as the COVID-19 pandemic affect 
the information seeking and crisis communication for 
health-related information and the structural and social 
changes within a social community? In this paper, the 
subreddit r/infertility is selected to understand to what 
extent structural changes are identifiable. Further, the 
authors investigate to what extent a health crisis, such as 
COVID-19 impacts the balance between COVID-19 
related needs and the goals regarding living with 
infertility? The authors applied an inductive qualitative 
content analysis. 
To wrap up, this minitrack enables valuable insights 
into two different social media platforms (anonymous 
vs. non-anonymous and microblogging vs. discussion 
forum) by conducting two different methods (machine 
learning approach and qualitative content analysis).  
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